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Strukturiranje sadrzaja
bosanskohercegovackih masovnih medija
pod utjecajem odnosa s javnostima

Rezime

dnosi s javnostima (PR komuni-
kacija) sve je prisutniji i razvije-
niji oblik javnog komuniciranja

drustvenih struktura sa okruzenjemiu Bo-
sni i Hercegovini. Drustvene strukture u
BiH ovakav vid komunikacije primjenjuju
relativno kratko, ali dovoljno efikasno da
su se njihovi PR odjeli uspjeli nametnuti
ne samo kao (kredibilan) izvor, ve¢ i kao
nezaobilazna karika u procesu strukeuri-
ranja masmedijskih sadrzaja. Krajnji cilj
ovakvog utjecaja jest konstituiranje dis-
kursa (ciljnih) javnosti i generiranje takvih
stavova (ponasanja) koji ¢e stvoriti naklo-
nost, razumijevanje i podrsku u ostvariva-
nju misije i ciljeva organizacije.
Organizacije u Bosni i Hercegovini
dospijevaju u masovne medije koristeci
se metodama novinarske epistemologije,
kreiranjem pseudodogadaja, ali i dostav-
ljanjem medijima informacija upakovanih
u gotove novinarske forme (tzv. supsidijar-

ne informacije) koje redakcije uglavnom
objavljuju. Najéesce je rije¢ o organizacija-
ma koje su utjecajne i drustveno relevan-
tne, pretezno o organima drzavne (entitet-
ske i lokalne) vlasti, te 0 medunarodnim
organizacijama. Spomenute organizacije
po pravilu imaju dobro razvijene PR odje-
le koje prema medijskom podsistemu sva-
kodnevno diseminiraju razli¢ite sadrza-
je. Medijski podsistem u BiH iznimno je
slozen i refleksija je stanja u ostalim pod-
sistemima. Pored podijeljenosti medijskog
prostora na tri paralelne komunikacijske
zajednice, konstituisane oko politi¢kih et-
nozajednica, masovni mediji u BiH pod
snaznim su utjecajem centara modi izvan
BiH. Ovakva medijska slika stvara pogod-
no tlo za ostvarivanje agenda setting funk-
cije masovnih medija, teorije koja pret-
postavlja da mediji diktiraju teme koje ¢e
javnost u odredenom vremenu smatrati
posebno vaznim i o kojima ¢ée javnost u
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odredenom vremenu razmisljati i rasprav-
ljati. Stampa je medij koji je posebno po-
godan za kreiranje diskursa javnosti kroz
agenda setting funkciju. Relativno jeftina
produkcija formi za printane medije omo-
gucava organizacijama diseminaciju ova-
kvih informacija bez posebnih ulaganja, a
redakcijama smanjuje napore na prikuplja-
nju i obradi sadrzaja.

Medutim, u bosanskohercegovackim
uvjetima Stampa nije dovoljno efikasan
kanal zbog disperzirane ¢italatke (etno)
publike i konkurencije, pa ¢ak i dominaci-
je $tampe iz susjednih drzava. Radio tako-
der ima disperziranu publiku i lokalnog je
karaktera, te je bosanskohercegovacka jav-
nost televiziju oznadila kao medij s najve-
¢im kredibilitetom i kao medij koji najée-
$¢e koristi za informisanje o zbivanjima u
okruzenju. Stoga organizacije posebno na-
stoje utjecati na informativne sadrzaje tv
stanica. Taj utjecaj razli¢it je na drzavnom,
entitetskim i lokalnim nivoima a glavne
determinante ovakvog utjecaja su etnicka
polarizacija javnosti, politicko uredenje, te
dominantno prisustvo medunarodne za-
jednice, $to su ujedno i disktintivni faktori
utjecaja PR komunikacije na sadrzaje ma-
sovnih medija u odnosu na ostale zemlje
u tranziciji. Ove varijable artikuli$u teme
koje se putem medijske agende mogu na-
metnuti kao agenda javnosti. To su teme
koje nisu u disonanciji s psihosocijalnom
strukturom recipijenata i to samo u odre-
denim drustvenim situacijama koje etno-
javnosti percipiraju kao faktore stabilizaci-
je vlastitog okruzenja.

Abstract
PR communication today is more and
more developed kind of public commu-

GRACANICKI GLASNIK 27 - DODATAK

nication of social structures with its envi-
ronment in Bosnia and Herzegovina. Such
kind of communication social structures
in Bosnia and Herzegovina apply for rela-
tively short time, but enough efficiency to
impose own PR offices as (credible) sour-
ces as well as unavoidable link in a proce-
ss of mass media content structuring. End
goal of such influence is construction of
(target) publics discourse and generating
such attitudes (behavior) which will pro-
duce favor, understanding and support in
the approaching of mission and goals of an
organization. Organizations in Bosnia and
Herzegovina are coming into the channels
of mass communication using methods of
journalistic epistemology, creating pseudo
events and sending information packed
in journalistic forms ready for publishing
(subsidiary information) to editorial offi-
ces which this information are often pu-
blishing. These organizations are powerful
and socially relevant, mainly governmen-
tal (entity and local) organizations as well
as international organizations, which have
well developed PR departments that dai-
ly disseminate various information to the
mass media in BiH. Media subsystem in
BiH is very complex and it is a reflection of
the situation in the other subsystems. Be-
sides separated media space within three
parallel communication subsystems con-
stituted in its political (ethnical) commu-
nities, mass media in BiH are under strong
influence of centers of power outside BiH.
Such media picture creates suitable oppor-
tunity for agenda setting function applica-
tion. Thesis on agenda setting function of
mass media assumes that mass media dic-
tates themes which will be treated as very
important in certain period and on which
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public will discuss and think about. Print
media are especially suitable for creating
public discourse trough agenda setting
function. Relatively inexpensive produc-
tion of journalistic forms for print media
provides dissemination of information for
organizations without special investment
and reduces costs of collecting and prepa-
ration of news to editorial offices. Print
media in BiH are not sufficiently effecti-
ve channel because the (ethnical) public
is dispersive and because of presence, even
domination of print media from neighbo-
ring countries. Radio stations also have
dispersed publics and local character, so
public in BiH noted television as the me-
dia with the highest credibility and most
often source of information on events in
the environment. Therefore organizations
are trying to influence at informative con-
tents of TV stations. Such influence is di-
fferent at state, entity and local levels and
main characteristics and distinctive factors
of influence of PR communication at mass
media content and indirectly at public dis-
course in BiH are ethnical polarization of
public and political structure with domi-
nant presence of international communi-
ty. These variables articulate themes which
should be imposed as public agenda tro-
ugh media agenda. These themes are not
in a dissonance with psychosocial structu-
re of recipients and occur only in a certa-
in social situation which ethnical publics
percept as the factors of own environment
stabilization.
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